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A Study of Consumer Expectations and Feedback Towards

‘Desine’ Deodorant Spray
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Abstract

Body odor is a significant factor that affects an individual's confidence and personal
image. As a result, deodorant products have gained continuous popularity, particularly in
Thailand’s hot and humid climate. This study aims to examine customer expectations and
feedback regarding the deodorant spray product "Desine" by analyzing a sample of customers
who have used the product within the past six months. The insights derived from this research
will be utilized to enhance the product and refine its marketing strategies to better meet
consumer needs. The study specifically focuses on factors influencing product perception and
repurchase behavior. The findings are expected to contribute to the development of deodorant

products that align more closely with market demands.

This research employed questionnaires and in-depth interviews with a sample of 40
respondents. The results indicated that 52.5% of respondents were female, with the majority
aged 31-40 years (50%). Most respondents reported an average monthly income of 25,000—
40,000 THB (45%). Regarding consumer expectations, the majority anticipated that the product
would provide long-lasting odor and sweat protection (52.63%), with high efficacy in preventing
body odor (45%). The most influential factor in purchasing decisions was the effectiveness in
controlling odor and sweat (50%). In terms of consumer feedback after using the product, most
respondents stated that the product effectively controlled odor and sweat (42.5%) and was easy
and convenient to use (45%). Additionally, 50% of respondents found that the product offered
all-day odor protection, while 32.5% noted that it was less sticky compared to competing brands.
However, some respondents suggested improvements in portability (25%) and pricing to better

reflect product quality (37.5%).

The findings of this study provide valuable insights that can be used as a guideline for
product enhancement and marketing strategy development. By incorporating consumer
preferences and expectations, the brand can improve customer satisfaction and strengthen its

competitive position in the deodorant market.

Keywords: Consumer expectations, customer feedback, deodorant product
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