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Abstract

This research aims to (1) compare the demographic factors, including gender, age,
education, occupation, and income, that influence consumers' decisions to use temperature-
controlled transport vehicles in Bangkok and its metropolitan areas, and (2) examine the
impact of marketing mix factors on consumers' decisions regarding temperature-controlled

transport vehicles in the same region.

This study adopts a quantitative research approach, using demographics, the marketing mix
(7Ps), and consumer decision-making as the research framework. The research was
conducted in Bangkok and its metropolitan area. The sample group consisted of 400
individuals aged 25 and above who are involved in temperature-controlled transportation
businesses, holding positions ranging from supervisors and managers to business owners
and other relevant stakeholders. Data collection was conducted via an electronic
questionnaire, and data analysis was performed using statistical methods, including
frequency, percentage, mean, and standard deviation. One-way Analysis of Variance

(ANOVA) and F-Test were applied to test for significant differences.

1.Demographic factors,including gender, age, education level, occupation, and
monthly income - were found to influence consumers' decisions to use temperature-controlled
transport vehicles. Specifically, gender differences significantly influenced consumer
decisions at the 0.05 significance level, as indicated by a Sig. value of 0.000*, which exceeds

the predetermined statistical threshold, leading to the acceptance of the main hypothesis.

2 Variations in the marketing mix were found to impact the decision to use
temperature-controlled transport vehicles in Bangkok and its metropolitan areas. Specifically,
five factors—distribution channels, personnel, process, and physical characteristics - were
identified as significant influences. The study reported an R? value of 0.468, indicating that
differences in these marketing mix factors accounted for 46.8% of consumer decision-making

variance at the 0.05 significance level.

Contributions and Implications



The findings of this study are highly relevant to modern temperature-controlled
transport businesses that seek technological advancements and highly efficient transportation
solutions. These vehicles play a critical role in preserving the quality and safety of perishable
goods, such as food, pharmaceuticals, and other temperature-sensitive products, during
transit. Understanding the factors influencing consumers' decisions to use temperature-
controlled transport services is crucial for service providers to effectively meet market

demands.

This research investigates key variables in consumer decision-making, including
perceived need, information search, evaluation of alternatives, decision-making processes,
and post-purchase experience. The insights from this study will assist businesses in refining
marketing strategies and enhancing service delivery within an increasingly competitive

environment.

The results are expected to contribute to logistics and marketing management
knowledge and provide practical benefits for businesses seeking to improve customer

satisfaction and loyalty in the temperature-controlled transport service industry.

Keywords: Temperature-controlled transport vehicles, Marketing mix, 7Ps, Consumer

decision-making
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