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Abstract

This study aims to (1) compare demographic factors with consumers'
decisions to purchase online car insurance in Bangkok and its metropolitan areas and
(2) examine the marketing mix factors influencing these decisions. Data were collected
through an online questionnaire from 425 respondents using a convenience sampling
method. Descriptive statistics, including frequency distribution and percentages, were
used to analyze demographic factors, while the mean ()5 and standard deviation (SD)
were used for analyzing marketing mix factors. Hypothesis testing was conducted using
t-tests and ANOVA for demographic factors, and cross-tabulation analysis was applied

to examine variable relationships.

The findings indicate that most respondents were male, aged 41-50 years,
held a bachelor’s degree, worked in private companies, and had an average monthly
income of 25,001 THB. or more. The most purchased types of car insurance were

Compulsory Motor Insurance and First Class Insurance.



Hypothesis testing showed that gender did not significantly affect purchasing
decisions, while age, education level, occupation, and monthly income had a statistically
significant impact at the 0.05 level. Additionally, marketing mix (7P’s) factors product,
price, place, promotion, people, process, and physical evidence significantly influenced

purchasing decisions at the 0.05 level.

The results suggest that demographic factors influence consumers' online
car insurance purchasing decisions differently. Insurance companies can leverage these
insights to develop diverse insurance products tailored to specific customer needs and

implement targeted marketing strategies to enhance their competitiveness.

Keywords: Car Insurance, Marketing Mix, Purchase Decision, Demographic factors
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