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Abstract

This research aims to study the differences in demographic factors affecting the decision to
use badminton court services of office workers in Bangkok. It also aims to study consumer

behavior that affects the decision to use badminton court services of office workers in Bangkok.

This is quantitative research using the concepts of demographics, consumer behavior, and service
selection decisions as a research framework. The research area is Bangkok, with a sample group
of 424 office workers who have used badminton court services in Bangkok. The samples were
selected by convenience sampling. The instrument used to collect data was an online
questionnaire. The data was analyzed using descriptive statistics, namely frequency distribution,
percentage, mean, and standard deviation. Inferential statistics were used to test the hypotheses,

namely One-Way ANOVA and Chi-square test.



The research found that demographic factors such as gender, age, work experience, and
average monthly income had a statistically significant difference in the decision to use badminton
court services of office workers in Bangkok at the 0.05 level. Frequency of use, duration of use,
reasons for use, people who influence service selection, and average cost of use per time also had
a statistically significant effect on the decision to use badminton court services of office workers in

Bangkok at the 0.05 level.

The findings from this research will benefit those interested and entrepreneurs in the
badminton court business to use the results of this study to develop services that are more efficient

and meet the needs of users.

Keywords : Consumer behavior, Service selection decision, Badminton court
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