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Abstract

The purpose of this research was to 1) compare demographic factors affecting
competitive advantage creation in the pet industry (Petconomy) in Bangkok and 2) to
study the marketing mix factors (7P's) affecting competitive advantage creation in the
pet industry (Petconomy) in Bangkok. The research model is quantitative research using
demographic analysis, marketing mix factors (7P’s), and competitive advantage as
research frameworks. The research area is Bangkok. The samples of study consist of
438 proprietors in the pet industry in Bangkok, selected by purposive sampling. The
research instrument is an online questionnaire. All of the collected data were analysed
descriptive statistics (mean, standard deviation, frequency, percentage) and inferential
statistics (One-Way ANOVA and Multiple Linear Regression Analysis).

The results revealed that: Demographic factors namely, gender and experience
in proprietors in the pet industry affecting competitive advantage creation in the pet
industry (Petconomy) in Bangkok is statistically significant at .05 level and marketing mix
factors (7P’s) namely, place, promotion, and process affecting competitive advantage
creation in the pet industry (Petconomy) in Bangkok is statistically significant at .05 level.

From this research, the results of the study can be used to create new business
opportunities and to develop and plan strategies to create competitive advantages and

respond to consumer demands as much as possible.

Keywords: marketing mix factors (7P’s), competitive advantage, pet industry,

peteconomy
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