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Abstract

This research aims to 1)compare demographic factors with the purchase decisions
of auspicious license plates among high-income earners in Bangkok and its vicinity, and
2) compare consumer behavior factors with the purchase decisions of auspicious license
plates within the same demographic. This study employs a quantitative research
approach, utilizing demographic theories, consumer behavior concepts, and purchase
decision frameworks as the foundation of the research. Data collection was conducted
through questionnaires administered to a sample group of 400 high-income individuals
residing in Bangkok and its surrounding areas. The sampling method involved income-
screening questions and selecting participants with an interest in cars and license plates.
Electronic questionnaires were used as the primary data collection tool, and data were
analyzed using basic statistical methods. The research findings are as follows:

1. Demographic factors, including gender, age, education level, occupation, and
average monthly income, do not significantly influence the purchase decisions of
auspicious license plates among high-income earners in the Greater Bangkok
Area at a 0.05 significance level.

2. Differentiated consumer behavior factors significantly influenced consumers’
decisions to purchase auspicious license plates among high-Income Earners in
the Greater Bangkok Area. Particularly investment were found to significantly
affect purchasing decisions at the 0.05 significance level.

The findings from this research provide valuable insights for stakeholders and
businesses involved in related industries. The findings can be applied to further research
or utilized in the development and strategic planning of marketing initiatives for license

plate businesses, aligning them more closely with consumer needs.

Keywords: Consumer Behavior, Purchase Decision, Auspicious License Plate, High-

Income Earners
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