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Abstract

The objective of this research was to 1) compare personal factors with the purchasing
decisions of POP MART art toys among Generation Z in Bangkok Metropolitan Area, and 2)
examine the influence of marketing mix factors (7P’s) on the purchasing decisions of POP MART
art toys among Generation Z in Bangkok Metropolitan Area. The research adopts a quantitative
approach, utilizing concepts and theories related to personal factors, the marketing mix (7P’s),
and purchasing decisions as the research framework. The study was conducted in Bangkok
Metropolitan Area, with a sample population consisting of 425 Generation Z individuals aged 12—
29 years, both male and female, selected through purposive sampling. The research instrument
was an online questionnaire. Data analysis was performed using descriptive statistics (frequency,
percentage, mean, and standard deviation), one-way ANOVA, and multiple linear regression. The

findings are as follows:

Regarding the first objective, it was found that personal factors such as gender, age,
education level, occupation, and monthly income significantly influence the purchasing decisions
of POP MART art toys among Generation Z in Bangkok Metropolitan Area at the 0.05 significance

level.

Regarding the second objective, marketing mix factors, including product, price,
promotion, physical evidence, and process, significantly influence the purchasing decisions of
POP MART art toys among Generation Z in Bangkok Metropolitan Area at the 0.05 significance

level.

Practical Implications: The findings of this study can be applied to developing marketing
strategies, product development, and promotional campaigns to effectively meet the needs of

Generation Z consumers in the art toy market.

Keywords: Generation Z, Purchasing Decisions, Art Toys POP MART
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