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Abstract

This experimental research aims to compare the effectiveness of Facebook post
advertisements for real estate businesses in Bangkok, created by artificial intelligence (Al)
and humans. The study focuses on three key metrics: Reach, Post Engagement, and
Messaging Conversations Started. The target audience consists of Facebook users in
Bangkok, aged 30-50, interested in houses. The Al content generation tool used is Gemini
Al, while data collection and analysis were performed using Facebook Ad Center. The
results revealed that human-created content outperformed Al-generated content in terms
of Reach and Post Engagement. Conversely, Al-generated content demonstrated a higher
number of Messaging Conversations Started. These findings can be applied to develop
guidelines for creating advertising content for real estate businesses, integrating the

strengths of both Al and human approaches to achieve various marketing objectives.

Keywords: Artificial Intelligence, Real Estate Marketing, Facebook, Advertising Content,

Engagement, Reach, Conversation Initiation
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