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Abstract

This research aims to (1) compare demographic factors with the decision to
purchase cold-pressed oil dietary supplements among consumers in Nonthaburi Province
and (2) examine the influence of marketing mix factors on consumers’ purchasing
decisions. The research utilized an online questionnaire to collect data from a sample of
400 individuals in Nonthaburi who had either purchased or planned to purchase cold-
pressed oil supplements. Data analysis was conducted using descriptive statistics and
inferential statistics, including One-Way ANOVA and Multiple Linear Regression.
The findings revealed that:

1. Different demographic factors did not significantly influence consumers’
decisions to purchase cold-pressed oil dietary supplements at a significance
level of 0.05.

2. Six marketing mix factors—product, price, promotion, personnel, process, and
physical evidence—significantly influenced consumers’ purchasing decisions
at a significance level of 0.05, whereas distribution channels had no significant
impact.

These findings provide valuable insights for businesses and stakeholders in the cold-
pressed oil supplement industry to develop effective marketing strategies that better

meet consumer needs and enhance market competitiveness.
Keywords : Purchase decision factors, Cold-pressed oil, Marketing mix
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