1@z dauNNIIARIANN DN DNANANIIT DT

& YRR P v a

winalainiaahnzasguilnalunjomnnaninas

~A R g’ U 6 o
NIMANBN: IR LNUUITHAAD YA
Marketing Mix that Influences Repeat Purchases of
Ready to Drink Fruit Juice
in Bangkok. Case Study : DoiKham Brand

aa d

3w Lsartsunlodu

1a59n17 IT-Smart ﬂmzu'%msqsﬁ?a VAN EIINAILRY Urznelng

gij”%’uﬁ@maumlm’m

Thitipeeracha Rojthanayothin
6514193119@rumail.ru.ac.th

M.B.A. for IT-Smart Program, Faculty of Business Administration,
Ramkhamhaeng University, Thailand

Corresponding author

UnAfLa

Aac Aao & A = a o & o a
\‘nuj"ﬂUul]')@]fllhzﬁ\‘iﬂLWQL‘].]?UULV]UUﬁﬁ]ﬁ]Uﬂqﬂﬂiz"ﬁ’]ﬂi?ﬁa@iﬂUWﬂ@ﬂiiNﬂqi

€

v v

agﬁwﬁwavlaﬁl,muﬁ@a yﬁﬂuﬂgamwwmum LLﬁzLﬁaﬁﬂH’]ﬁ‘ﬂﬁﬁlﬁ’]uﬂi&ﬁ&lﬂ’]\‘m’ﬁ@] N6

DIR=Y

a A

=) 1 dq, g/ a w dq/ = a o =) =) U =) Qo
Nidnswadan1Idacsi lagn1y3dubidun1idautdatsunm lTuwirfailaaunig
UszmnImEas WA RUIZANNIINTANA (7Ps) LazWHANTINMINAUNNTaT D1
NTOUNITIVY ﬂéqim”aazhdﬁaﬁu'ﬂmﬁmU%aﬂma"l,ﬁumuﬁ@aﬂﬁﬂ FUIU 424 au 19

"ﬁmsr:f]'fm”’aaﬂw LULLBNIZLAN IR BLUURAUDNNBLIRNNTa TG ’Smﬂzﬁ‘*ﬁagai@ ol
ROANUTINLAZED A8

Aa

NANIIILNUIN ﬂaﬁ‘yﬂszmmmam‘?ﬁmmqua:m%w NALANGAIINUNAAD

wodnssun1sdedy lasdaavuvuseuniudiulngiidwwands oy 30-39 I szau
= [

n
YSygre3 wszlondwiduwinauuisnenas wonani Taspsiulseauninsaaian

v
)

Tantwadani1ydacsn laun dTWNAAA AN G1%ITAT GIUAITFILESUNITARIA A%


mailto:6514193119@rumail.ru.ac.th

NITUIUNTT LATURILIAFDNNIINILATN NUANTNAADNIITaTIING b WTaNANUD
;Ju'%‘[mlungamwwmm natidnsins ldluTuaeasdn adndvesaunegdan

32U 0.05

iaﬁuwmenaﬂuﬁﬁbﬁaﬂNWinﬁﬁﬂﬂlﬁlﬂuuuaﬂﬁaiuﬂWi%ﬁuuﬁﬂaqwﬁﬂnd
ﬂﬁimawﬂmaagiﬁaﬁﬁNﬂiﬁ%ﬁﬂ%ﬁﬂﬁdauuﬂamaWQ AoUAUBIAINGaIN1IVRI{UTINA
289U IEANTAIN LRSNET U TERNTAWIUAN TR UAIITARNA LRZWAWILKINIIANT
u%%ws%@ﬂﬁsﬁuﬁﬁlﬁlﬂwﬁzauﬁhﬂéuLﬂﬂﬁuﬁﬂ WwanINi HaN1TISHEITIRLA A
mmém”tymaamiw”@umLLazﬁaaﬂiﬁmﬁﬂmaaNﬁ@ﬂ”ﬂLsVTLﬁﬂﬂ%Nﬂﬁ;JL%aw"'ml,a:mmﬁnﬁ

1 & 1 1 a a ¥ :’ Y oAl
GOULTUR TI92T7 UﬁdLﬁi&JWf}@lﬂ‘i‘J&lﬂ’]iéﬁasﬁﬁm aoguﬂmlm:mma

AE1AT : §IBUITRUNIINMIANIA, WO ANTTUNITATN, TINE [WSa AN LU UG

ADYAN

ABSTRACT

This research examines the relationship between demographic factors and repeat
purchase behavior of Doi Kham fruit juice in Bangkok, along with the marketing mix factors
influencing repeat purchases. Using a quantitative approach, the study applies
demographic variables, the 7Ps marketing mix, and repeat purchase behavior as its
framework. The sample consists of 424 consumers selected through purposive sampling,
with data collected via electronic questionnaires and analyzed using descriptive and
inferential statistics.

The results show that demographic factors such as age, occupation, and income
significantly impact repeat purchase behavior. Most respondents were female, aged 30—
39, held a bachelor's degree, and worked in private companies. Key marketing mix factors
influencing repeat purchases include product quality, price, promotions, distribution
channels, process efficiency, and physical environment, with a high level of agreement
(X_= 4.00, S.D. = 0.489). T-test results showed statistical significance at the 0.05 level.

These findings provide insights for marketing strategies in the fruit juice industry
to sustain market share, enhance consumer satisfaction, and optimize product
management for target groups. The study also underscores the importance of
communicating product value to build consumer trust and brand loyalty, fostering long-

term repeat purchases.
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