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Abstract

This research aimed to study the demographic factors affecting the choice of security
services of housing estates in Bangkok Additionally, the research aims to study the marketing
mix factors that influence the selection of security services of housing estates in Bangkok. The
sample group consists of residents with decision-making authority regarding the use of security
services for gated communities in the Bangkok area, with a sample size of 400 individuals. This
research is a quantitative study using a survey research design, with questionnaires as the tool
for data collection from the sample group. The statistical methods used for data analysis include
frequency, percentage, mean, standard deviation and multiple regression analysis.

The research findings indicate that the demographic factor of average monthly income
affects the selection of security service company services in housing estates in Bangkok
statistically significant at the 0.05 level. The marketing mix factors of product, price, service
channels and promotion have a statistically significant effect on the decision to use security
services company at the 0.05 level. The product marketing mix factor has the greatest impact

on the decision to use security services.

Keywords : Services, Security Company, housing estates
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