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Abstract

This research aimed to study the demographic factors affecting customer’s decision to use services
in Siam Amazing Park and to study the 7Ps marketing mix factors that affect customer’s decision to use
services in Siam Amazing Park. The research format is quantitative research. The sample group used in this

research was 400 Thai tourists who came to visit Siam Amazing Park. This research used a questionnaire as



a tool for collecting data. Statistics used in descriptive data analysis include percentage, frequency, mean,
and standard deviation and inferential statistical analysis with One-Way Analysis of Variance (ANOVA): F-
Test and Multiple Regression Analysis (MRA).

The results of the research found that (1) the majority of consumers who responded to the survey
were female, aged 41-50 years, working as a private company employee and has an average monthly
income of 20,001-30,000 baht. (2) Demographic factors include gender, age, occupation, and average
monthly income. It does not affect the customer's decision to use the services in Siam Amazing Park.
Statistically significant 0.05 (3) Marketing mix factors Product side, price side, distribution channel side
Marketing promotion Process side and physical characteristics It affects the decision of users to use the

services in Siam Amazing Park. Statistically significant 0.05

Keywords: Siam Amazing Park, Amusement Park, Water Park, Tourist Attraction
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