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Abstract

This research aims to study the factors influencing the purchase decisions for
healthy food in Bangkok and its surrounding areas. The study is divided into two main
objectives: (1) to examine the purchase decision for healthy food based on demographic
characteristics and (2) to investigate the impact of the marketing mix (7Ps) on
consumers' purchase decisions. The sample group consists of consumers aged 18
years and above residing in Bangkok and its surrounding areas. Stratified random
sampling was used to select participants, and data was collected through questionnaires.

The findings indicate that demographic factors such as gender, age, education,
income, and occupation significantly influence the decision to purchase healthy food.
Additionally, all seven elements of the marketing mix—Product, Price, Place, Promotion,
People, Process, and Physical Evidence—impact consumers' purchase decisions.
Among these, Product and Place were found to have the highest influence.

Based on the results, businesses aiming to expand in the healthy food market
should focus on developing products that align with consumer needs while ensuring
accessibility through effective distribution channels. Moreover, setting appropriate pricing
strategies and employing targeted promotional campaigns can enhance competitive
advantages in the healthy food industry.

Keywords: Purchase Decision, Healthy Food, Demographic Factors, Marketing Mix

(7Ps)
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