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Abstract

This research aimed to study demographic factors and marketing mix (7Ps) affecting
consumers’ purchasing decisions of medications at Government Pharmaceutical Organization
(GPO) drugstores among consumers in Bangkok and the metropolitan area. This quantitative
research employed a sample of 400 consumers who purchased medications at GPO drugstores
in Bangkok and the metropolitan area, selected through purposive sampling. Questionnaires
were used as the data collection instrument, administered both directly and online to customers
purchasing medications at GPO drugstores. Data analysis utilized descriptive statistics including
mean and standard deviation, as well as inferential statistics including t-test, one-way analysis
of variance (ANOVA), and multiple linear regression analysis.

The findings revealed that the majority of respondents were female, aged 31-40 years,
held bachelor's degrees, had monthly income of 30,001-40,000 baht, and worked as
government/state enterprise employees. Regarding demographic factors, age, education, and
occupation significantly influenced purchasing decisions, while gender and income showed no
significant effect on purchasing decisions. For marketing mix factors, product, place, promotion,
people, and physical evidence significantly affected purchasing decisions, whereas price and
process did not demonstrate significant influence on purchasing decisions. This study provides
valuable insights for developing effective marketing strategies for GPO drugstores to respond to

consumer needs efficiently.

Keywords: Demographic factors, Marketing mix, purchasing decisions, drugstores, Government

Pharmaceutical Organization
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