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Abstract

This study aims to 1) compare demographic factors with the behavior and satisfaction of
consumers using services at the Suwannakheaw Thong Market, Tha Rua District, Phra Nakhon
Si Ayutthaya Province, and 2) examine the market quality factors affecting consumer behavior
and satisfaction at Suwannakheaw Thong Market. This is a quantitative study guided by Kotler's
(2016) consumer behavior theory. The researcher surveyed a sample of at least 385 consumers
who had used services at Suwannakheaw Thong Market. Data were analyzed using statistical
software, with basic statistics such as mean, standard deviation, and inferential statistics including
t-test, ANOVA, and correlation tests to examine the relationships between the variables studied.
The research findings revealed that the majority of respondents were female (210 people), aged
between 21 and 30 years, with most engaged in business or self-employment, and with an

average monthly income of 10,000 baht or less. The study on market quality showed that the



overall quality of the market, including product quality, pricing, service, cleanliness, and market
environment, had a significant effect on consumer behavior and satisfaction. Respondents
indicated that products had reliable quality standards, prices were clearly displayed and not
confusing, after-sales service was satisfactory, informational leaflets or signage were available,
product stalls were hygienic, and the market environment supported purchasing decisions. The
hypothesis testing revealed that demographic characteristics had no significant impact on
consumer behavior and satisfaction based on gender. However, there was a significant
relationship between all aspects of market quality and consumer behavior and satisfaction at

Suwannakheaw Thong Market.

Keywords: Consumer behavior, Satisfaction, Demographic factors, Market quality,

Suwannakheaw Thong Market
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