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Abstract

The objectives of this research are as follows:To compare demographic factors with
purchasing decisions on the online platform (Shopee) among private company employees
in Bangkok.To study the influence of marketing mix factors (7Ps) on purchasing decisions
on the online platform (Shopee) among private company employees in Bangkok.This
study adopts a quantitative research approach, utilizing theories and concepts related to
demographic factors, the marketing mix (7Ps), and the consumer decision-making
process as the research framework. The area of data collection is Bangkok. The sample
group consists of 401 private company employees aged 15 to 45 and above, including
males, females, and LGBTQ+ individuals. A purposive sampling method was
employed.The research instrument used is an online questionnaire, and the data collected
was analyzed using statistical software. The statistical methods employed include
frequency, percentage, mean, standard deviation, one-way analysis of variance (One-
Way ANOVA or F-Test), and multiple linear regression analysis.

Research Findings:The findings related to the first objective revealed that
demographic factors, specifically age, education level, marital status, and average
monthly income, significantly influenced the purchasing decisions on the online platform
(Shopee) among private company employees in Bangkok at the 0.05 level of
significance.The findings related to the second objective showed that marketing mix

factors, namely price, distribution channels, promotion, process, and physical evidence,



had a statistically significant influence on purchasing decisions on the online platform
(Shopee) among private company employees in Bangkok at the 0.05 level of significance.

The findings of this study can be applied to the formulation of marketing
strategies, product development, and promotional activities in order to effectively meet

the needs of private company employees in the Bangkok Metropolitan Area.

Keywords: Marketing Mix, Purchasing Decision, Online Platform, Shopee
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