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Decision-making on purchasing spare parts for agricultural machinery attachments

for soil preparation of entrepreneurs in Suphan Buri Province

> 1
1Nnamea
ae & Xaw ¢ A = v o a & &
ﬂ']i')"ﬂUﬂiﬂ%u?@q‘ﬂiiﬁﬂﬂL'Wﬂﬂﬂ']fﬂﬂ"‘ﬂ"ﬂEl(ﬂ"IuWﬂ@ﬂﬁﬁﬂJ ﬂizm']ﬂﬁﬂ']ﬁ@i LLaZﬂﬂE‘!'ﬂﬁﬁ'}u

'
AAa ' 4

UszauN19N1Iaana(7Ps)Nal andwadanezn aUNILUNIAA ﬁulﬁ]%a%umuﬂizﬂauaqﬂmtﬁ@ia


mailto:6614190049@rumail.ru.ac.th

mﬁmﬂamﬂmﬂs:mﬂm’%nuaumaa;jﬂs:naunwﬂuﬁ'mi'mWiimq% ngugiznaunIaiang
2{« d' o o d! = a g 1 6 1
TuNwd 5 d1Lna 3% 7 318 mauﬂszaumsmﬁlumsﬁi:ﬂauq‘sﬂwumuﬂs:ﬂauqﬂﬂsmmaww
ANINALNBATUILANLAIDNABII WAL 20 U é’ﬂum:maaiaﬁwmwﬁﬁmmﬁ@maqiuuazmmm
% d' o £% o di v (2 [ U 6 1 1 (& a
ﬂs‘uLﬂaﬂummawammmwal%aa@ﬂaaaﬂugiﬂ%aum‘lsml,l,ma:ﬂu‘lmma:amuﬂ’ﬁmému
6 A = (% dl ] % o v Y dld aa
wamItinIalaninuiadau LANENIN 11 m‘l,%”l,ma;&ammwwmﬂ%mﬂlumma6] P

v 3

To1na93slunUfud lasnmssunisalianzdn (in-depth interview) dasta3astuiiniFoslums

=3 v a 6 v

LAUTa YA ’JLﬂ‘J’]ZWUBHaI@UlfaﬁaL%GWiimuﬁ leun anud Sawaz aads laun ndasw

2

°

myf&a (keywords) anlgisznavlumssunisal

NANITITLWUAN 1290a Bz T INIFRAS baln Lwer ot TLAUNIANEN 91T LAY

o

ela TidanuaNNU AUz AU IR R RATaNLANAINY MUNEFNTTY tawA TaIn19n1saa

=

IMNUILY gjmio’l,u@m@ AMNEAINTIAS TN 1TIRUSNNT UITULINES mmﬁﬁwam’aga
o danadaniaafuladeadnfiezdany vauenduiauzaduasdlsznay leun quaw
101 TINWANTIATHRUNY NTRILRINAITVNEY NITLINNT ANNADINITVDINAA FINRAANT
o A A’l’ = nfl' £% o 6 v 1

AAFWIATD wamiﬂnmumamnmvl,ﬂsl"nﬂizqﬂ@ﬂumimﬂu@ﬂaqmmumuﬂsmuma

MINAA(7Ps) A FaANA BINLAN UL aa;juﬂmslmwia:ﬂﬁju'lﬁa BNILANNZ RN

AFATY : rzmnimaad, dudeauniiniseae, midadulade, Tudiudsznauginsalee

NIIANITNRNBATUTLLANLATINA U

ABSTRACT

The purpose of this research was to study the factors of behavior, demographics, and
marketing mix strategy.(7Ps)that influences entrepreneurs in deciding to purchase spare parts
for agricultural machinery in the soil preparation category of entrepreneurs in Suphan Buri
Province. Sample entrepreneurs in the area 5 District Number 7 case who has more than 20
years of experience in the business of agricultural machinery spare parts for soil preparation.
The nature of the question is flexible and the wording of the question can be adjusted to suit
each interviewee in each situation with different events or environments.to obtain information

with a variety of dimensions and practical facts. By in-depth interviews (in-depth interview) With



Voice Recorder to Archive The data were analyzed using descriptive statistics, including
frequency, percentage, and average, including keyword analysis.(keywords) It was used to

accompany the interview.

The results showed that demographic factors included gender, age, education level,
occupation, and income. There is no correlation with different levels of purchasing decisions.
Behaviors include: Distribution channels, competitors in the market. Convenience and speed in
providing services, transportation system, and easy access to information. This has a significant
impact on purchasing decisions. namely Quality, price, distribution channels, promotion, service
Market Demand Affects the purchase decision. The results of this study can be applied to the
formulation of marketing strategy (7Ps)to be in line with the characteristics of each consumer

group appropriately.

Keyword : Demographics, marketing mix, Deciding to Purchase, Spare Parts for Agricultural

Machinery in the Soil Preparation Category
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