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AUANHDUE wau  szeuenufinela  damueaeien  menudAy
(Attribute) (Level) (Utility) (Std. Error) (Importance)
dszinnléz TGensifon 802 038
(Table Type) 1dzng -1.124 .038

ldzunasgu 322 038 29.36
Tedatalud 200 -.604 038
(Hourly Rate) 180 -.018 .038

160 .622 .038 21.60
ﬁaaguq%’%‘l Y 1.423 029
(Ambience) (B -1.423 029 34.40
DWMINIATRIAN  § 453 029
(Additional Services) 1sid -4.53 .029 14.65
fnaafi 6.092 030
(Constant)
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Cluster and Mean Value

Segment 1 2 3 4 5
394 50 A% 5 12 17 5 17
(100%) (10%) (12%) (34%) (10%) (34%)
Ussnnlée 0.00 14.37 27.07 73.83 32.49
Tedatalud 0.00 18.62 16.64 11.42 36.95
Vaaguuns 100.00 58.63 25.81 5.36 23.68
9IMINRLIATEIAN 0.0 8.38 30.48 9.39 6.88
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filang mm{fmhLLazﬁaﬁfmaaanmﬁ' TaglldanuiAyiuamuazia3asduun
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a & @ A A A [ & K2 o v A A
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nanua Aatdusasas 36.95 sadadandalsznnlds Aadusasas 32.49 FlWiRuiannu
dasnsngaiauluiiasves anuduauazanuauraauralunsldie wiihnguiazld
anuERNL MIliesguyni agte uddadpizas “omnusziaiasan” wuwunulidng
o A 2 A o« | AaAa e = o & o
lunsdadulaas Safedudungundansae drilsdsdunuuazanuindunaniouwaua
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