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Abstract
This research aims to:

1. Study the types of content presented by influencers in the café business and analyze consumer

responses in terms of views and various forms of engagement;

2. Examine the relationship between factors influencing the decision to use café services among the

population in Bangkok in 2025.

This study employs a mixed methods research approach, using both survey methods and primary
data collection. The data was gathered through a self-administered questionnaire completed by a sample

group of 400 participants, without researcher involvement during the response process.



The research findings reveal that influencers play a significant role in consumers’ decisions to use
café services in Bangkok. In particular, the credibility of influencer reviews and the ability of the content

to trigger inquiries or shares are key factors that impact consumer behavior.
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