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ABSTRACT

The objectives of this research are as follows: 1.) To study the consumer behavior
regarding beauty services at LBC Clinic, Rama 9 branch, in the Bangkok Metropolitan Area.
2.) To identify the factors influencing consumer behavior at LBC Clinic, Rama 9 branch. 3.) To
provide entrepreneurs in this industry with research findings that can serve as guidelines for
management, ensuring alignment with consumer needs and achieving maximum satisfaction.
Methodology: This study is a quantitative research project utilizing a survey method.
Questionnaires were used as the primary tool to collect data from a sample group of 398
individuals who had previously used the services at LBC Clinic, Rama 9 branch. Data was
gathered through online questionnaires. Research Findings: The results indicate that the
consumers perceived all seven factors of the marketing mix ($4Ps$) to have an overall
influence on their service behavior at a moderate level. When considering each factor
individually, it was found that Price influenced service behavior at a high level. Within the price
category, the highest-rated items were "advance price notification" and "availability of credit
card payment options." Regarding hypothesis testing, the results showed that demographic
factors of the sample group had no statistically significant relationship with the factors

influencing service behavior at LBC Clinic, Rama 9 branch.

Keywords : Beauty Clinic, Marketing Mix, Behavioral patterns in using beauty services.
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