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ABSTRACT

This study, entitled “Cost Analysis of Dried Cocoa Bean Production for Pricing Determination
of SP Cocoa Farm,” aims to analyze production costs and determine an appropriate selling price
using a cost-based pricing approach under the marketing mix (4P) framework. The research employs
a combination of qualitative methods and quantitative cost calculations, based on in-depth interviews
and field data collected from SP Cocoa Farm in Nakhon Si Thammarat Province, Thailand. The farm
covers approximately 8 rai, with 600 cocoa trees and an average annual production of 6,400
kilograms of dried cocoa beans. Production costs were analyzed by classifying fixed and variable

costs, calculating total and unit costs, and determining the break-even point.

The results indicate that the total annual production cost is 852,950 THB, with an average
unit cost of 133.27 THB per kilogram. The break-even point is estimated at 4,201.10 kilograms,
equivalent to yearly revenue of 727,823.30 THB, based on a minimum selling price of 173.25 THB
per kilogram. The current selling price of approximately 200 THB per kilogram exceeds the break-
even level, indicating strong economic viability. The findings suggest that systematic cost analysis
and cost-based pricing enable farmers to set prices that reflect actual production costs, enhance

bargaining power, and support sustainable cocoa farming.

Keywords: Dried Cocoa Beans, Cocoa Pod, Production Cost, Fixed Cost, Variable Cost, Cost

Calculation, and Break-Even Point
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