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ABSTRACT

This research aims to: 1) study the number of customers during non-event periods; 2)
study the number of customers during event periods; 3) compare consumer volumes between
event and non-event periods; 4) analyze consumer feedback regarding event marketing
at 7-Eleven convenience stores in Bangkok and vicinity. Data collection was conducted across
Bangkok, Nonthaburi, Pathum Thani, Samut Prakan, and Samut Sakhon from August
to November 2025.

The research findings indicate that event marketing is an important tool for creating direct brand
experiences and enhancing brand engagement through the stimulation of all five senses. Event
formats such as free product sampling, tasting booths, and new product introductions
significantly increased the average number of customers per branch compared to normal
periods. Furthermore, demographic factors (gender, age, and income) and elements of the
service marketing mix (7P’s) particularly product, price, and extensive distribution channels were
identified as key factors influencing store visitation and consumer satisfaction. In conclusion,
event marketing not only stimulates short-term sales but also fosters positive brand relationships
and long-term brand loyalty. The findings suggest that business operators can apply these
insights to design event activities that align with the characteristics of target consumers in each

area in order to maximize effectiveness.

Keywords: Event Marketing, Convenience Store, 7-Eleven, Consumer Volume, Service
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