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Abstract

This study aimed to examine the factors influencing job selection decisions in the creative industry
among newly graduated students in private companies. A quantitative approach using Conjoint
Analysis was applied to determine the relative importance and utility estimates of various job-
related factors. The sample consisted of 100 final-year students and recent graduates from majors
in  Communication Arts, Digital Marketing, Fine Arts, and other creative-related disciplines.
Data were collected via online questionnaires and analyzed using SPSS software. The findings
indicated that the most influential factors in job selection were, in order of importance:
Starting salary (32.74%), Upskilling and development opportunities (26.60%), Company reputation
(22.06%),and Work model(18.60%).The most preferred job combination was a 35,000 THB salary,
Hybrid work mode, Continuous upskilling opportunities, and employment in a nationally
recognized company. These findings align with the Adecco Thailand Salary Guide 2025, highlighting
that Generation Z workers prioritize reasonable compensation, learning opportunities, and
flexibility. This study provides valuable insigshts for private organizations to design recruitment

strategies that effectively attract and retain creative talent.

Keywords: Job selection, Creative industry, New graduates, Private companies, Conjoint analysis
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