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Abstract

This study aimed to investigate the key attributes of edge banding materials
influencing preference and purchase intention among furniture manufacturers. A quantitative
research approach using Conjoint Analysis was employed to examine the relative importance
and utility values of six major attributes: price, raw material, wood-like appearance, delivery
time, minimum order quantity (MOQ), and specification flexibility. Data were collected through
structured questionnaires from 96 purchasing decision-makers and related personnel in

furniture manufacturing firms, and analyzed software.

The findings revealed that price was the most influential factor in purchase decision,
accounting for 24.20% of total importance, with the most preferred level being 5 THB per
meter. This was followed by delivery time (21.80%), with a strong preference for delivery
within three days, and minimum order quantity (20.69%), with 400 meters being the most
desirable level. Wood-like appearance accounted for 12.42%, indicating a preference for
highly realistic wood texture. Specification flexibility and raw material accounted for 10.93%
and 9.97%, respectively, with ABS being the most preferred material. In addition, cluster
analysis classified furniture manufacturers into six distinct segments based on their differing
preference patterns. The results provide valuable insights for manufacturers and distributors
of edge banding materials to develop effective marketing strategies, optimize product design,
and improve supply chain planning in alignment with customer requirements, thereby

enhancing competitiveness in the furniture industry.

Keywords: Purchasing decision, Edge banding, Furniture manufacturers, Conjoint analysis,

B2B market
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