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ABSTRACT

This study aimed to examine user satisfaction with the car parking payment
system at Suvarnabhumi Airport’s free zone and to analyze service system
factors influencing overall satisfaction. The factors studied included convenience,
speed, safety, value for money, and ease of use. This quantitative research used
a questionnaire to collect data about the parking facility, with the sample size
determined using Cochran’s formula for an unknown population. Data was
analyzed using descriptive statistics and inferential statistics, including the
Independent Samples t-test, One-Way ANOVA, and Multiple Linear Regression

Analysis.

The results showed that overall user satisfaction was at a relatively high
level. No statistically significant differences in satisfaction were found based on
gender or educational level. The regression analysis revealed that all service
system factors had a positive and statistically significant influence on overall

satisfaction, with ease of use having the strongest effect.

Keywords: satisfaction, parking fee payment system, service system, freezone,

Suvarnabhumi Airport
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