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Abstract

The rapid growth of financial technology (FinTech) has led to the increasing
popularity of Buy Now, Pay Later (BNPL) services as an alternative form of short-term
consumer credit, particularly among young consumers who frequently engage in digital
platforms and e-commerce. This study aims to (1) compare BNPL usage behavior across
different demographic groups and (2) examine the influence of financial psychological
factors and technology acceptance factors on BNPL usage behavior among university

students and first-jobbers in Bangkok.

A quantitative research design was employed. Data were collected from 416
respondents through an online questionnaire. The data were analyzed using descriptive
statistics, t-tests, one-way ANOVA, and multiple regression analysis. The results indicate
that respondents with different ages and education levels exhibit significantly different BNPL
usage behaviors. Moreover, trust in the system and service providers, as well as perceived

ease of use, were found to have a significant positive influence on BNPL usage behavior.

The findings highlight the critical role of trust and user-friendly platform design in
promoting effective and sustainable BNPL usage among students and early-career
individuals. The results provide important academic contributions to the FinTech and
consumer behavior literature in the Thai context, while also offering practical implications for
digital platform providers and policymakers in developing responsible BNPL services and

enhancing consumer protection.

Keywords: Buy Now Pay Later (BNPL), Consumer Behavior, Technology Acceptance
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