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ABSTRACT

This research aimed to examine sensory factors, food quality, accessibility, price,
marketing strategy, social norms, and health perceptions that influence the decision to consume
fried fast food in Bangkok. Furthermore, it analyzed the structural relationship between physical,
psychological, social, and economic factors and fried fast food consumption behavior. This data
will serve as a database for developing sustainable business strategies. A questionnaire was
used to collect data from 422 consumers over the age of 18 living in Bangkok who had
consumed fried fast food at least once in the past 6 months. Data were analyzed using
frequency distribution, percentage, mean, standard deviation, chi-square analysis, and multiple
regression analysis. The results revealed that the majority of the sample were female, aged 20
- 30 years, had a bachelor's degree, were employed in private companies, and had an average
monthly income of 15,000 - 30,000 baht. Regarding push and pull motivation factors,
respondents expressed high opinions, particularly regarding marketing and accessibility.
Furthermore, most consumers consumed fried fast food 2 - 4 times per month, consumed no
more than 200 grams per time, and consumed primarily at social gatherings with friends.
Hypothesis testing revealed that: Demographic factors were significantly related to consumption
behavior in terms of frequency, consumption quantity, and consumption occasion at the 0.05
level. Product factors and marketing and accessibility factors had a statistically significant
positive influence on consumption behavior in terms of frequency and quantity at the 0.05 level.
Meanwhile, social factors and health perception were not found to be factors affecting
consumption behavior of fried fast food.

Keywords: Push and pull motivation, Consumer behavior, Fried food
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